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Project Stages: CLV
S

. Frame-Up (Emerging Issue Abstract)
A. Open Debate by MASB (revisions/approval to move to lIA)*
Il. Research
A. MMAP Conceptualization*
B. What is Known/Not Known/Need to Know**
1. Review according to |l
2. Determine Project Future/Category *
—> B. New Learning if warranted
1. Review according to |l
2. Determine Project Future/Category*
Ill. Review & Complete
A. Open Debate by MASB (revisions/approval)*
B. Open Debate by MASAC (revisions/approval)*
C. Paper for Practitioners (revisions/approval)*
D. Posted for Industry Feedback and Published (academic choice)
E. Posted in “Completed” after 1 Year plus (revisions/approval)*
IV. Education

V. Systematic review over time (revisions/approval)* ,

MASB * Explicitly approved by majority of MASB Directors & Chair Copyright © 2010 MASB
** About Measurement Characteristics (MMAP Validation & Causality Audit)



Measuring CLV for CPG Target Segments

Issue

Improvement in target marketing strategies for CPG has been hampered
by the inability to measure the return from those targets. This issue will
become even more important as TV (cable) will soon be household
addressable.

Background
CPG companies have been marketing to target segments without the
ability to directly measure the return from those targets in many

situations.
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Measuring CLV for CPG Target Segments
o

Objectives

Phase Il: Conduct a pilot and test that will demonstrate that the CLV construct and
models can be reliably applied to CPG target marketing.
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CLV Status
-

Nielsen is providing Homescan data for the pilot study
Paul has enlisted Brock Trautvetter as the Nielsen data contact

Chris (ConAgra) and Jamie (KCC) have developed hypotheses
and result objectives

Coca-Cola will be third brand/marketer participating
Operational & analytical timelines this week

Proof of concept with pilot (Q4 2010)
Topline Results (12/10)
Preliminary Report (2-3/11)
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Questions?
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Thank-you!

M AS Marketing Accountability Standards Board
of the Marketing Accountability Foundation
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