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Marketing Metrics Catalogue

Objective
Create a Catalogue of Marketing Metrics that provides detailed documentation 
regarding the psychometric properties of the measures and specific information 
with respect to reliability, validity, range of use, sensitivity . . . particularly in 
terms of validity and sensitivity with respect to financial criteria.

Issue
Two interns engaged in the initial stages of  the project encountered problems 
finding specific measures offered by commercial providers. 
This is not a problem in the academic literature, but not surprisingly, most 
commercial providers offer little detail about their measures.
Most of  the publicly available information focuses on integrated suites of  products 
and services with little technical information or reference to characteristics of  
specific measures that would allow profiling according to MMAP. 

Alternative Solution
Use the MMAP Training and Advisory Services to populate the Metrics Catalogue, 
as metric providers have their offerings audited and profiled.
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Metrics Catalogue Status

 Design template for web publishing (prototype)

 Publish APM Facts to Catalogue (prototype) Publish APM Facts to Catalogue (prototype)

 Include other Metrics as they are profiled (2010+) 
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Questions?
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Thank you!

Marketing Accountability Standards Board
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