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Project
Objective

( Expected )
L Outcome

S

When

Lack of agreed upon
terminology hinders
accountability

Eliminate ambiguity in
terminology between
functions within &
across firms

MASB-endorsed
definitions to
encourage trust and
collaboration

On-Going

Strategy
Make the IA member
shared/closed
platform the industry
standard marketing
definition reference.
Add new |A’s along
the way.
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Common Language Team
I
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Paul Farris Chris Bartone
Darden AMA

Team Heroes
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Dave Reibstein Karen Scheller Todd Kaiser Earl Taylor
Wharton Staff ANA MSI
I Admin I

Allan Kuse Meg Blair
MMAP Center MAF/MASB

I Team Meets: 15t Monday at 1:00 ET

3

Copyright 2015 MASB



Common Language Milestones (2011 — 2013)

Il
I Team " v VI
Leadership / Resources Research* /Acceptance* / Education*

Prioritize*

Plan

El Frame-Up 4/11

Leaders & Plan 4/11

Action Plan 5/11 +

Initial Defs/Wiki 2/11
Marketing Metrics 6/11
50 Entries 8/12

AMA Dictionary 9/12
100 Entries 2/13

500+ Entries 8/15

NEW PLAN For |As 8/13

MASB 4
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CL Milestones (2014 & Since February Meeting)
o

Il

Team " v VI
Leadership / Resources Research* /Acceptance* / Education*

Plan

I
Frame-Up
Prioritize*

IA Proposal Written 1/14

To MASB |As 2/14

AMA Partner 2/14

ANA Partner 3/14

MSI Partner 5/14

|IA Site Launch 8/14

Tracking Usage 10/14

Emerging Terms 1/15

Add AMA Dict. 4/15 Add BIV Terms 7/15

m 500+ Entries 8/15
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How to get to the site?

www.theMASB.orqg

common language

vs MASB: Marketing Accour X {__

«=>CH | [ www.themashb.org

=

MAS Marketing Accountability Standards Board
of the Marketing Accountability Foundation

The independent, cross industry forum where Markeling and Finance agree on measurement for

HOME

THE MASE STORY
ORGAMNIZATION
DIRECTORS & ADVISORS

MMAP [Marketing Metrics]
Metrics Catalogue

MASB PROJECTS

Projects Completed

Projects Under Way

PAPERS &
PRESENTATIONS

MASE SUMMITS
MASB NEWS

WELCOME TO MARKETING
ACCOUNTABILITY CENTRAL

As the era of “financial engineering” for growth winds
down, marketing professionals are stepping up,
mastering and applying the science of measurement
and process management to the art of marketing. This
fundamental change will usher in a new era of
marketing accountability that will drive consistent
growth, with improved methods for

measuring, forecasting and improving the effectiveness
of marketing activities and a narrowing of the gap
between marketing efforts and financial outcomes

MASB is enabling this transformation by serving as the
independent, private sector, self-governing body.

MEMBERS

2 PEPSICO

RECENT POSTS

Mol ntine Dicfionaoe Eloar
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How to get to the site?

-
www.AMA.orqg

# Marketing Dictionary

Aarketing-Dictions

&« = C f iEﬁ https://www.ama.org/resource:

Volunteers Academics Students

ANVERICAN
M MARKETING
ASSOCIATION

Home Advertising Branding

Channels: IMembership Events/Training Career Community Multimedia

Marketing Dictionary

common language

THE GLOBAL RESOURCE FOR DEFINING MARKETING TERMS & METRICS

The Common Language in Marketing website is an ongoing and comprehensive wiki of globally relevant
marketing terms, activities, metrics, and systems. The open-source, curated library of definitions combines the
insights of leading marketing academics, industry trade associations and subject matter experts with input from
the broader community .

The objectives of the Common Language In Marketing project are:

« 1o eliminate the ambiguity and definitional differences between functions within and across firms and their
partners.

+ fo encourage frust and collaboration within and across functional areas in organizations, the marketing
industry and the broader business community.

= to enhance marketing measurement and accountability through a commonly understood language of
marketing.

Search the Dictionary

conmon. language

Engagement Digital Global Marcom

Publications

Log In About AMA

e

» JOIN AMA
Metrics Research Stirategy

Resources Partners

LogIn

Remember Me
Forgot Login?

Become a Member
Renew Your Membership
Create Online Account
Find a Chapter

The World's Best School
of Communications

Earn your master's online at Newhouse.

REQUEST INFORMATION >
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How to get to the site?
o

www.MSl.orq

[ www.msi.org/articles/open-source-library-aims-to-overcome-marketing-language-barrier/

Welcome: Guest

MARKETING
SCIENCE
INSTITUTE

| Articles Rey

FOR BUSINESS

Books Video Events Research

Articles

é Print [ Forward

in sna B

W Tweet || 1

-]
0 Comments

Aug 07,2014

Open-Source Library Aims to Overcome
Marketing Language Barrier

Related Topics: Metrics: Financial and Monfinancial

A new initiative aims to address the often-heard complaint that marketing and accounting
depariments don't speak the same language.

conmmon language

Launched in August, the
“Common Language in
IMarketing” project is an open-
source, curated library of
advertising and marketing
terminology and metrics. It will combine the insights of leading marketing academics,
industry trade associations, and subject matter experts and input from the broader
community

“One of the obstacles to the effective practice of marketing is the lack of a common
language and definitions of marketing activities and metrics,” notes MSI CMO Earl Taylor.

ol =
CREATE AN ACCOUNT | LOGIN | MY CART -
FORACADEMICS  ABOUTMSI  CONTACT

Featured:

WEBINAR - Aug 20, 2015

The 21st Century Leader: A Data-
Driven Approach to Understanding
What Society Expects from Leadership
Through groundbreaking empirical research with
E4,000 pecple in 12 countries and interviews with more
than 100 ¢ utting-edge leaders in business, technology,
politic s, sciences, and the arts, John Gerzema and
team reveal how adaptive leadership requires skills
traditionally thought of as “soft” or *feminine’, and how
these “Athena” skills and competencies drive tangible
business ocutcomes and give crganizations a

competitive advantage.

Learn more >>

Trending Topics

s

Big Data
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How to get to the site?
o

wwW.ANA.net

w/id/mkc-dictionary = |@ E*J
Home | About Us | Press Room | Calendar | Blogs | Contact Us | Login =
Search: Entire Site v| | Go>

oclation of National Adve

Membership Events & Webinars Committees & Community Advocacy Initiatives Insights & Research Training & Careers

Home = Marketing Knowledge Center

&+

Marketing Dictionary Also See
The ANA has partnered with MASB (The Marketing Accountability a8 Bastouiieys
Standards Board) and other associations to launch *Common Language”,

a new industry-wide Marketing Dictionary. mmon 2]

This open-source, curated wiki library of definitions combines the insights Quick MKC h

of leading marketing academics, associations, and subject matter experts :

for the benefit of clients, agencies, media firms, students, press, and the L ST
: > * : | i ] 2 find the information you need.

entire marketing ecosystem. 5

Search the MKC:
Members are encouraged to utilize this new public resource, share with colleagues, and offer suggestions.

ANA MASB

[Go]

Advanced Search

MARKETING
SCIENCE
INSTITUTE

Copyright @ 2010-2015 u o .
Association of National Advertisers Mlgg éT:\!’O-RE arcrrune: (Ccollecive: GO SIC Mashable
Privacy Policy | Terms of Use

STRATEGIC
ARTNERS

ith E MMA Stascom : i
188:1:11 @meremth m= Microsoft Eﬁnﬁif};':ﬁi ;ﬁ 'G"'Eo‘{"g'e" Timelnc =rras
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How else to get to the site?
o

www.Marketing-Dictionary.orqg

www.MarketingLanguage.org

www.Marketing-Metrics.org

www.CommonMarketinglLanquage.orq

www.CommonlLanquage.WikiSpaces.net

MASB 10
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Common Language Next Steps
I

Continue populating dictionary with entries from
AMA dictionary

Add CIR Project definitions
Implement “marketing term of the week” blog post

Get the industry to use the dictionary
Other MASB |As: IAB, ARF, 4As, MRC

MASB 11
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Thank-you!

MAS Marketing Accountability Standards Board
of the Marketing Accountability Foundation



