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MarCom  

Project 
Marketing 

Communications
(Hunter & Taylor) 

Project 
Objective

Expected
Outcome

Marketer members to 
fill leadership roles,   

other marketer 
members & retention

Issue
Addressed

Marketer members 
needed for funding & 

adoption of  standards

Communicate  
importance of  MASB 
work to advancement 

of  marketing discipline

On-GoingWhen

Current Strategy
Now have enough 

product offerings with 
CL Dictionary up and 

BIV and Book near 
end of  pipeline to pick 
up the pace and enter 

the growth stage 
(scale)! Adding final  

Charter marketer 
members along the 

way
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MarCom Team

Don Sexton 
Columbia

Kathleen Hunter 
ANA

Team Leaders 

Allan Kuse 
MMAP Center

Meg Blair 
MAF/MASB

Admin 

Team Meets: 4th Friday Monthly, Noon ET

Sherrill Mane 
IAB

Chris Bartone 
AMA

Earl Taylor 
MSI Team Heroes 

Jasper Snyder
ARF

TBD
4A’s 

Erich Decker-Hoppen 
MASB Staff 



Establish marketing measurement and accountability standards 
across industry and domain

for continuous improvement in financial performance

and for the guidance and education of  business decision makers

and users of  performance and financial information.

and Partnering with Finance is the surest way forward  
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The MASB Mission    



MASB is the independent, cross industry forum 
where                                                     

marketing and finance agree on measurement               
for creating value 

Unique Selling Proposition
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MarCom Milestones (2011-2013) 

* Paper, Deck or Publication outputs 

V
Acceptance*

II
Team 

Leadership
Plan

III
Resources

VI
Education*

I
Frame-Up
Prioritize*

IV
Research*

“Pairs” Panel  8/13 

EI Frame-Up 3/11

Leaders & Plan 3/11 ANA BV Summit 5/11

Action Plan 10/12 +

EI Revised 10/12 

“Pairs” Panel  8/12 

“Pairs” Panel  2/13 

M&F USP 9/12

IA Team Mbrs 10/11

AMA EDU Con 2/13

AMA EDU Con 2/12 

AMA EDU Con 8/12 

ANA AFM cmt 6/13

More Team Mbrs 10/13 ANA AFM cmt 12/13
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MarCom Milestones (2014 – 2015 & after Feb Summit) 

* Paper, Deck or Publication outputs 

V
Acceptance*

II
Team 

Leadership
Plan

III
Resources

VI
Education*

I
Frame-Up
Prioritize*

IV
Research*

ARF Podium 3/14  

MSI 4/14  

ANA AFM Podium 5/14  

AMA Podium 10/14  

AMA EDU Con 2/15
MSI Taylor Co-Lead 12/14

ARF Snyder 10/14

ANA Hunter Co-Lead 3/15

Staff  Decker-Hoppen 5/15

AMA Bartone 7/15

MSI Podium (Meier) 4/15

New Website 7/15

Flyers 7/15

AMA EDU Con 8/15
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Promoting MASB & The Book  
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Promoting Common Language  
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MarCom Team Objective: 
Communicate importance of  MASB work to advancement of  marketing discipline

MASB MarCom Venues 

Content from Staff, Project Teams, etc 

email
blasts

2015

inbound
links 

(CL, etc.)
2014

Search
Engine 

Ranking
2015

Blog
Posting

2015

Advertising
2015

MASB 
MarCom

summits
2007

Social 
Media
(LinkedIn

Etc.)

website
themasb.org

2007

publications
2006

PR
2011

podiums
2006
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MarCom Next Steps (8/15)

 Continue communicating the importance of  MASB and its work to the 
advancement of  the marketing discipline through all Venues

 Begin to understand which Venues and Messages work the best to

 Gain new marketer members and

 Retain current members



Marketing & Finance

Creating Value and 
Delivering Consistent Growth 

Quarter-to-Quarter & 
Year-to-Year

The independent, cross industry forum where marketing & finance 
professionals are setting the measurement & accountability 

standards for creating value in the 21st Century 



Marketing Accountability Standards Board
of  the Marketing Accountability Foundation

Thank-you!


