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MASB is Focused & Unique
S

There is one group exclusively devoted to marketing
measurement...predictive of financial return...and all
marketers who are serious about meeting the
accountability mandate should get involved.

Bob Liodice, ANA CEO
June 17, 2014
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The MASB Mission
I

Establish marketing measurement
and accountability standards
across industry and domain
for continuous improvement in financial performance
and for the guidance and education
of business decision makers and
users of performance and financial information.
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The Challenge and Payoff
I

It will not be easy...it is going to take a lot of
effort (and by a lot of professionals).

If it was easy, someone would have already
tackled this crucial issue.

The payoff, however, will be worth the time,
effort, and money.

Dr Joe Plummer, Past CRO
Advertising Research Foundation
Founding Director of MASB
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http://www.aaaa.org/Pages/default.aspx
http://thearf.org/
http://www.ana.net/
http://www.iab.net/
http://www.millwardbrown.com/
http://www.mswresearch.com/
http://brandfinance.com/
http://www.foresightroi.com/
http://www.gugelplex.tv/_index.php
http://www.columbia.edu/
http://cba.lmu.edu/
http://www.stern.nyu.edu/
http://www.anderson.ucla.edu/
http://www.portal.uni-koeln.de/uoc_home.html?&L=1
http://www.darden.virginia.edu/web/Home/
http://www.wharton.upenn.edu/

MASB Directors
I
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MASB Advisors
-
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Foundation Trustees & Officers
I

Governance,
oversight, funding

Blair 04 Tisor 07 Liodice 11 Beard 13

& administration WAF Ly ANA AtLarge
(Chair) (Treasurer)

Here
Today
please ” ;
raise your éiﬁﬁ:;z Media I'\!‘allit?r:qSCouncil Fgrbu§ 15 Mukherjee 17
hands (Secretary) epsiCo SC Johnson

Pace 17
MAF/MASB
(Pres/CEO)
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MASB Member Associates
-
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Guest Speakers & Guests
o

Bennett Chojnacki Carlson Wadler

! Car Moffett
Tyson iSpot Fizziology Leapfrog Forrester
Please
raise your
hands

Borun Roberts Marino Higgins

Broadaway
Neustar South Wales Cupitor Cupitor OCRHC
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MASB Staff Here Today
I

Please
raise your
hands
7 LR -
Crusco 14 Decker-Hoppen 15 Richardson 16
Executive Communications Melpbershlp
Assistant Director Director
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Becoming More Global?
I

USA -43
Canada-3
Australia - 1
UK -1
Germany - 1
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Marketing & Finance

Creating Value & Delivering
Consistent Growth
Quarter-to-Quarter

& Year-to-Year

MASB

The independent, cross industry forum, setting the measurement and
accountability standards that visionary leaders in Finance and Marketing rely
on to guide investment decisions for enterprise value.
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http://www.themasb.org/

Charge
I

Help shape MASB

Influence current projects as they are reviewed
Influence future MASB project agenda

Draw from it
Apply learning to current initiatives

Stay on the leading edge
Network w/other marketing accountability practitioners
Network w/Finance & Marketing scholars
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Thank-you!

M AS Marketing Accountability Standards Board
of the Marketing Accountability Foundation



Organizational Structure

Governance, MAF
oversight, funding &
administration

Marketing Accountability Foundation*

The Boardroom Project
kicked off MASB (2007),
electing to use the FASB

(Trustees) org structure as the
2012 model.
2011 2007
Staff
VAG _ MASB
X ; . Marketing Accountability
MASB Adv'§ory Counc“ IIIIIIIII:IIIIIIIII Standards Board
(Advisors)

Advise Board on priorities, technical &

(Directors)
]

Establish standards, allocate resources,
direct projects from start through review,
adoption & education

)
) )
L )
.
functional issues, provide project %
L Y
L
)
.
.

resources l
I ] I 2007
* Incorporated in Delaware & operating .
exclusively for charitable, educational, PrOJeCt MMAP Center
scientific, and literary purposes - 501(c)(3) Fellows
Not-For-Profit Teams
Will be spun out to serve
2009 2015 individual organizations
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