
Measuring Social Media
Going Beyond Likes, Favs and Follows



Fizziology is a global 
audience insights company. 

We work with studios, networks, production 
companies, talent and brands to help creators and 
marketers better connect with audiences. 

Founded in 2009, Fizziology was #502 on 2016’s Inc
5000 list of fastest growing private companies in the 
United States.



Fizziology is the leader in social research in 

entertainment, working on films that have collectively 

made over $10 billion in worldwide box office. 

And in 2016, we worked on 38 of the 50 movies that 

grossed over $150,000,000 worldwide. 



Social media is the world’s 

biggest, fastest, most honest 

focus group. 

But you have to unlock the 

opinions from the big data. 











LESSON #1

Let the computers compute. 

But let people analyze.







TWITTER SENTIMENT:
The data below represents sentiment from air time to 10 minutes post air time.
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Guardians Of The 
Galaxy 2, 85,461, 

42%

Pirates: Dead Men 
Tell No Tales, 
47,047, 23%

The Fate Of The 
Furious, 21,910, 

11%

Logan, 14,936, 7%

Transformers: The 
Last Knight, 14,105, 

7%

Baywatch, 9,411, 
4%

John Wick 2, 
4,654, 2%

Ghost In The Shell, 
3,666, 2%

Life, 2,545, 1% A Cure For 
Wellness, 1,532, 

1%



LESSON #2

Context is always required.





LESSON #3

Opinions will always be shared.

How they are shared will change.









LESSON #4

What is said matters more 

when you know who said it.



Social media reflects billions of opinions, a 

truly unprecedented amount of data. 

But it takes technology, people and rigor to 

turn it into usable research. 


