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BES Project

Project 
Brand Evaluation

Standards (BES)

(Stewart & Willard)

Project 

Objective

Expected

Outcome

MASB BIV Standards 

recognized by ISO and applied 

across the world

Issue

Addressed
ISO has a Brand Evaluation 

Standards Project in the works

Collaborate w/ANSI & ISO to 

Influence the BEval Standards

2018-2019When

Strategy

Get BIV Standards 

recognized globally by 

participating in ISO 

development of  Brand 

Evaluation Standards 
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Brand Evaluation Definition

Brand evaluation refers to the measurement of the value of a brand 

using relevant indicators that assess the impact of the brand on 

customers/users. Brand evaluation includes both non-monetary and 

monetary considerations.

Brand evaluation and brand valuation are related concepts and 

synergistic with each other. Brand valuation is narrower and includes 

only monetary considerations. While brand valuation is defined from the 

brand owning entity’s point of view, brand evaluation is defined from the 

point-of-view of all stakeholders.

Source: www.marketing-dictionary.org
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What is ISO 20671 – Brand Evaluation?

◼ New meta-standard which sets the framework and set of 

principles for rigorous, regular brand evaluations (valuations)

◼ Covers all brand types

◼ Systemic review of marketing metrics, internal financials, 

environmental factors, and processes

◼ Referred to as marketing’s ‘Golden Ticket’ – opens dialog with 

corporate leadership on the the contribution of branding to 

enterprise value

◼ Global in reach – created through participation of national 

standard boards coordinated by ISO Technical Committee 289

◼ Works in parallel with ISO 10668 – Brand Valuation
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‘Meta-Standard’ Framework



© 2018 MASB    6

ISO Background

Founded in 1947, ISO’s scope covers any and all possible standardization 

subjects not addressed by IEC or ITU.

The ISO is a non-government organization and network of  the national 

standards institutes of  countries, one member  per country, with the ISO 

Central Secretariat located in  Geneva, Switzerland.

ISO has 164 member countries. The ISO member organization from each 

country is the organization that best  represents that country’s national 

standards system. In  many cases, especially with developing countries, the 

ISO  member is a government agency.

International Organization  

for Standardization
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Summary of Organizational Relationships

ISO Committee

On Brand Evaluation

International  

Organization for  

Standardization

Member of  ANSI

U.S. Technical Advisory Group (TAG) 

led by MASB

U.S. Member of  ISO
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ISO TC-289 Brand Evaluation Participants

Secretariat

◼ China (SAC)

Participating Countries (12)

◼ Austria (ASI)

◼ Barbados (BNSI)

◼ Canada (SCC)

◼ China (SAC)

◼ Finland (SFS)

◼ France (AFNOR)

◼ Italy (UNI)

◼ Iran, Islamic Republic of

◼ Mexico (DGN)

◼ Russian Federation (GOST R)

◼ United Kingdom (BSI)

◼ United States (ANSI/MASB)

Observing Countries (23)

◼ Bahrain (BSMD)

◼ Belgium (NBN)

◼ Colombia (ICONTEC)

◼ Costa Rica (INTECO)

◼ Czech Republic (UNMZ)

◼ Germany

◼ India (BIS)

◼ Israel (SII)

◼ Japan (JISC)

◼ Korea, Republic of (KATS)

◼ Malaysia (DSM)

◼ Malta (MCCAA)

◼ Netherlands (NEN)

◼ New Zealand (SNZ)

◼ Poland (PKN)

◼ Portugal (IPQ)

◼ Romania

◼ Saudi Arabia (SASO)

◼ Singapore (SPRING SG)

◼ Slovakia (SOSMT)

◼ Spain (AENOR)

◼ Switzerland (SNV)

◼ Thailand (TISI)

◼ United Arab Emirates (ESMA)
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Where to find ISO-20671

https://www.iso.org/obp/ui/#iso:std:iso:20671:dis:ed-1:v1:en

https://www.iso.org/obp/ui/#iso:std:iso:20671:dis:ed-1:v1:en
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MASB Member Reps Who Participated on BES

Dave Stewart

Loyola 

Marymount

John Willard

Willard 

Enterprises 

Edgar Baum

Strata Insights

Bobby Calder

Northwestern 

Kellogg

Greg Silverman

Concentric

Dejan Duzevik

Concentric 

Frank Findley

MSW∙ARS & 

MASB

Tony Pace

MASB

MASB members also played roles on participating country 

delegations (CAN, UK, US) and TC-289 Leadership 
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Launch of Global Standard - ISO 20671
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Coordinated Global Media
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Next step is creation of ‘Guidelines’

◼ MASB/ANSI proposed a new working item for TC-289 working group

◼ Complements ISO 20671 framework through a “publicly available 

specification”

◼ Akin to the BIV principles, it will provide practical, detailed guidelines 

for conducting the reviews

◼ MASB will host the 2019 ISO TC-289 Plenary in New York June 24-26

◼ Creation of the guidelines will be will be primary working group item 

in that session
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Who is the lucky person with the Golden Ticket?

Trick question…we all are!
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Discussion

◼ To whom does this matter?  

◼ Not a consumer oriented standard.

◼ What other stakeholders besides brand owners?

◼ How should certification be conducted?

◼ Who should do them?

◼ What form should they take?

◼ What role should MASB play?

◼ How can we best promulgate ISO 20671?
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BES Team Members

Team Leaders 

Team Heroes 

Tony Pace

MAF/MASB

Staff  

Erich Decker-Hoppen 

Communication

Karen Crusco  

Executive Assistant

Admin 

Frank Findley

MASB ED

Sponsor & TAG Admin

Dave Stewart 

LMU & TAG Chair

Edgar Baum

Strata Insights 

John Willard  

TAG Vice-Chair

Bobby Calder

Northwestern
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