
Marketing Accountability Standards Board
of the Marketing Accountability Foundation

Marketing

Accountability Standards

Digital Accountability

Charles Cantu

Cantu Holdings

August 2018

Boston



©2018 MASB    2

DAI Project (Under Development)

Project 
Digital Accountability

Initiatives (DAI)

(Papatla & Cantu)

Project 

Objective

Expected

Outcome
Practical Guidelines for 

Managing Digital Investments

Issue

Addressed

Investments in Digital 

Marketing Have Grown but 

Accountability Has Lagged

Identify Obstacles to Digital 

Accountability, Prioritize, & 

Launch Initiatives to Resolve

2018-2020When

Strategy

Conduct Industry 

Research Identifying 

Obstacles, Engage 

Digital and Market 

Research Industry 

Experts, Document 

Solutions
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Digital Ad Spend Now Surpassing Television

Digital 

marketing spend 

grew unabated 

($209 Billion vs. 

$178 Billion in 

TV**) despite 

continuing 

concerns

*Source: MAGNA
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Ability to Measure Digital ROI Has Lagged
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Two Forbes.MASB EI sessions to understand

https://themasb.org/forbes-masb-meet-on-fifth-avenue/
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The following issues were identified and ranked

1. Brand safety

2. User experience  (tie w/1)

3. Transparency

4. Brand value building

5. Lack of governance

6. Incompatibility of metrics  (tie w/5)

7. Data integrity

8. Ineffective creative units (tie w/7)

9. Viewability

In the future there 

can be no marketing 

accountability if  

digital is not 

accountable.

Hundreds of  billions 

of  marketing dollars 

are at stake!
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Brand Safety



©2018 MASB    8

User Experience
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Transparency
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Brand Value Building
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Lack of Governance
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Incompatibility of Metrics
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Data Integrity
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Ineffective Creative Units
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Viewability



©2018 MASB    16

Discussion

◼ Do you have experiences on digital accountability you would like 

to share?

◼ Are there any conclusive and widely cited studies on the 

effectiveness of digital marketing?

◼ Are there other aspects of digital accountability we should 

address?

◼ Any recommendations for team members?
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Thank-you!                                                     


