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Milestones

◼ ISO 20671 – The Marketer’s Golden Ticket

◼ Public reporting on CIR Financial Benefit

◼ Broader awareness via Forbes.MASB collaboration

◼ Collaboratively addressing sponsorship metrics with ANA

◼ sought after

◼ Pending launch of digital accountability team

◼ Over the Transom Inquiries

◼ Membership growth
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TC 289 Milan Meeting
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Coordinated Global Media
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Sponsorship Report Press Coverage
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Forbes.MASB events are drawing crowds

December 2017: ~70 May 2018: 123
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Bringing FASB to the Table

◼ Invite, Invite & Invite again

◼ Emerging standards paving the way - MASB, ANSI, ISO, SASB 

◼ Propose how we get there?

◼ e.g. test period for brand value inclusion 

◼ Don’t be afraid of “soft” numbers

◼ Mark-to-market parallel? 
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Exhortations

MASB Version of Publish or Perish

(white papers, beige papers, social media)

We need your help with word-of-mouth and 

social media

We need your help prospecting and ‘selling’ 

MASB and its many benefits to new members
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Examples of Social Media Interaction

TWITTER LINKEDIN
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Thank-you!                                                     


