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The MASB Mission

Establish marketing measurement
and accountability standards
across industry and domain
for continuous improvement in financial performance
and for the guidance and education
of business decision makers
and users of performance and financial information.
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Establish standards, allocate resources, direct projects
from start through review, adoption & education
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MASB Advise Board on priorities, technical & functional issues, provide project resources
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Capturing the Financial Impact of Marketing Activity

Brand Value in financial terms
Customer Franchise measurement and valuation

Digital Marketing Accountability
Audience Engagement and Measurement

Precision in Audience Targeting
Sponsorship measurement, valuation and maximization

FOR MARKETING TO BE TRULY VALUED, MARKETERS MUST
EMBRACE FINANCIAL VALUATION!
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Thank-you!

Marketing Accountability Standards Board
of the Marketing Accountability Foundation




