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a project of the Marketing Accountatiity Standards Board

Common Language Marketing Dictionary

Marketing Terms Defined by the Authorities.

MASB, the Marketng Acooussbily Standrds Board, s rotst o pessert the Common Langusge Marketng Dictoeary, a free

, edueators and limirates ambiguity and b
the dictionary than 1,500 ng BfINMions an it requbsely Upeated.
T explore: this website's many Lssefl feates, SITE ! jsee sidebar)

“our input is welcome!

What makes this resounce special is & dedcaed team of marketing
academics and practitioners actively working (o expand and imgrave
it The Comman Language in Marketing Project Tasm meets manthly
0 considar e terms - and your ingi is
wilcime! Deefinitions are researched and drafed by MASE staff and
then reviewed, aditad and approved by the team

To comment on exlsting tsrme or propoas new ones, emsil
dictiorary@themasb.org

‘Common Language in Marketing Fraject Taam Laaier Jahn Gaskl of Mot Dams Unkersly
A sigrificans hurdle in the chive toward markeing s
been the lack of agreesd-upon definiticns for commanly Lsed
marketing terms. &mnamgmamqwmmmmmewmmmlmmnmx
top incustry associstions, Ieading academics and subject matier 0 precduce this

FessLte — With input fram the dobal business cammunity.

A project of MASS, Language 2 i o feoen and ien with the
b + i iation), ANA i i isers), WAB (Irisractive Adverising Bursail) and MS1
{Markesing Seienc Instise).

Fraject Objeciives
- oty iferences. wittin and across frms
« encourage irust and o within and across funesianal izations, the marketing indusiry, and the broader
business commurity
» enhance through a W language of marksting

FINANCE in MARKETING LIBRARY

MASE's Finance in Markefing Edueation Praject i biilding a FIREnce in Marketing LIDrary on the MASE/YeuTube Channsl,
Marketing mesurament and research authariSies address eribical fopies — and vides contributions are welzame. Cantact
info@shemast.arg ifinterested.
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a project of the Markefing Accountadity Standards Boord

Common Language Marketing Dictionary

Marketing Terms Defined by the Authorities
MASE, the Marketing Accountability Standards Board, is proud to present the Commen Language Marksting Dictionary, a free
Designed to eliminaie ambiguity and improve business

resource for suderes, edusators and 9
comenunicasion, the dictionary has mone than 1,500 marksting terme and defintions and is reguarty updated

Ta aaplos this website's many usefl feiures, take the 3-MINUTE SITE TOUR {see sidehar)

Your input is welcome!

What s this resource speci

a dadicated tmam of marketing

gy in Marketing Project Tean
10 consider and select proposed Pew bems - and yous ingi
welame! O i ane researched and drafied by MASE

then reviewed, edited and approved by he team.
To comment on existing terme of Propoas Naw one, el

dictisnany@ihemash org

Commaon Language in Marketing

A sigrifheant huidle in the deive foward marketing ity has

s andl definiians eneourag
experts have collsborated to produce this free acucasional

A project of MASE, the Comman Language Marketing Dictionary was developed with support from and in coliabaration with the
AN, [American Marketing iaticen), AMA B (Interacive Advertising Bureau) and MSI

(Markesng Stience Instituse).
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+ Encour and callabaration within and actoss RihcSianal areas in arganizations, e marketing industry, and the broader

business commnity

+ enhancs markefng messirement and sccountabiliy through a esmmsrly undensiosd language of marketing

FINANCE in MARKETING LIERARY
MASE's Finance in Markesing Education Project is Building a Finance In Marketing Library on the MASB/YcuTube Channel,
th sutharifes address citical topics - and video contributions are welcome. Cantact

Marketing measurement and n
info@hemash.on i imenested
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Marketing Dictionary

@clmarketingdict

The Common Language Marketing Dictionary, the definitive source for marketing
definitions, is an ongoing collaboration of MASB, AMA, ANA, and MSI.
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ing-d
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Tweets & replies Media Likes

¢ | | Marketing Dictionary @cimarketingdict - Feb 12

M D | What are two names for the actual price paid for a product by customers
after all discounts and allowances have been factored in? marketing-
dictionary.org/mt y
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MARKETING TERM of the WEEK: Sponsorship Edition

- RO IS (PO
Dictionary 9%
To Info 1/15/2020

Sponsorship refers to a cash or in-kind fee paid in return
for access to the leverageable marketing resources
associated with either a sports, entertainment or WHICH
TYPE of entity?
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Search Engines Tend to Drive Key Term Traffic
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Page

November 2019

People also ask

Whatis the roe of the buyer?

Page Title  Other

Secondary dimension ¥ | Sort Type: | Default

Pageviews ¥ Unique Pageviews
/ 7,464 (10.43%) 00:00:59 5,462 (13.50%
/b/buying-roles, 2,293 (3.20%) 1,945 (2.27%) 00:04:41 1,897 (4.69%)

00:03:13

/d/demographic-environment/

/m/ & 1,393 (1.95%) 937 (1.58%) 00:00:45

/b/ & 1,301 (1.82%) 839 (1.41%) 00:00:27 65 (0.16%)
fal d 1,292 (1.80%) 879 (1.48%) 00:00:53 132 (0.33%)
/t/target-rating-point/ it 1,256 (1.75%) 1,161 (1.95%) 00:03:48 1,129 (2.79%
/p/ & 1,082 (1.51%) 665 (1.12%) 00:01:15 81 (0.20%)
/d/direct-product-profitability/ [ 1,078 (1.51%) 865 (1.46%) 00:05:18 850 (210%

A~

January 2020

Q advanced HH | @ | = | & |
- % Exit Page Value
70 100, Ca ENos &n nn
|~
g >0 gle demographic environment !J Q
QA B News g i Settings ~ Tools
out 126,000,000 results (0.47 seconds)
Demographic environment refers to the human i
population characteristics that surround a firm or i &
nation and that greatly affect markets. —

Demographic Environment | Common Language Marketing ...
https://marketing-dictionary.org » demographic-environment

About Featured Snippets
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76.99% $0.00 (0.00%)



Search Engines Tend to Drive Key Term Traffic

Featured Snippet

50 gle demographic environment !} Q

Q All ] News 741 AT =il Settings  Tools

out 126,000,000 results (0.47 seconds)

Demographic environment refers to the human fhom=z
population characteristics that surround a firm or mpp - - -
nation and that greatly affect markets. . en

www.toppr.m

Demographic Environment | Common Language Marketing ...
https://marketing-dictionary.org » demographic-environment

About Featured Snippets
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Search Engines Tend to Drive Key Term Traffic

1st Organic Search Term

Go gle buying role $ Q

Q Al [ Images ¢ Shopping & News [¥] Videos i More Settings  Tools

About 269,000,000 results (0.47 seconds)

Stx buuying roles

The five main roles in a buying center are the users,
influencers, buyers, deciders, and gatekeepers. In a generic
situation, one could also consider the roles of the initiator of
the buying process (who is not always the user) and the end (@ ©) secsr
users of the item being purchased.

anthillonline.com

The Business Buying Decision Process | Boundless Marketing
https://courses.lumenlearning.com » boundless-marketing » chapter : the-bu...

About Featured Snippets Feedback
People also ask
What is the role of the buyer? v
Why is buying center important? v
What are the method of buying? v
What is the role of the gatekeeper in the buying center? v

Buying Roles | Common Language Marketing Dictionary
https://marketing-dictionary.org > buying-roles «
Definition. Buying roles refer to the activities that one or more person(s) might performin a

b wine decician Civ hinsina ralac oo ot L .
— e ——e
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Age & Gender

Key Metric:  Users =

Age 15.02% of total users Gender 15.89% of total users

50% M female M male
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18-24  25-34 3544 4554 5564 65+

This report was generated on 2/18/20 at 3:00:22 PM - Refresh Report
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Country
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United States
India

United Kingdom
Philippines
Canada
Germany
Australia
Malaysia
Nigeria

Brazil

18,886 (22.99%)
12,023 (14.63%)
4,376 (5.33%)
3,073 (3.74%)
2,231 (2.72%)
2,161 (2.63%)
1,975 (2.40%)
1,881 (2.29%)
1,525 (1.86%)

1,179 (1.44%)
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Page Views (July 2019 — February 2020)

TOP 25 TERMS SEARCHED (unique page views)

Buying roles 3180 National advertising 940
Target rating point 2532 ATR 953
Gross rating point 1884 Loop layout 920
Demographic environment 1865 Effective reach 882
Direct product profitability 1602 Government market 875
Media channel 1540 Brand evaluation 793
Marketing 1247 Consumer off take 763
Brand Preference 1137 Advertising message 757
Average Price Per Unit 1119 Reach 755
Share of shelf 1098 Smallwares 699
Share of requirements 1082 Local brand 679
Brand 1068 Buying power index 677
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Latest Terms

Connected Television (CTV)
Over-the-Top (OTT) Media
Product-Growth Matrix

The Moribund Effect
Sponsorship Fit

Influencer Marketing
Relationship Marketing
Retailer Marketing
Promotion Marketing

Brand Activation

MASB

Outbound Marketing
Inbound Marketing
Pull Advertising
Push Advertising

Push and Pull Inventory
Replenishment

Channel Push
Consumer Pull
Pull Marketing
Push Marketing



Invitation for Participation

1. We welcome additional definition curators for the
review board with experience in all fields of
marketing, finance, and analytics

2. Provide input on terms — What’s missing? What’s
outdated?

3. Promote the dictionary/Marketing Term of the Week
on social media

4. Please distribute our bookmarks to colleagues and

students!
MASB



CMD Team Members

Team Leaders I

Paul Farris John Gaski

Darden ND Mendoza

I Team Heroes I

; U\
Dave Reibstein  Todd Kaiser Earl Taylor Allan Kuse Brian Hamilton

Wharton MSI MMAP Center DoubleCheck
Advertising

| staff |

£

Frank Findley Tony Pace Erich Decker-Hoppen
MASB ED MAF/MASB Communication
Sponsor
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Thank-you!

Marketing Accountability Standards Board
of the Marketing Accountability Foundation




