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CMD Project

Project 
Common Language

Marketing Dictionary

(Farris & Gaski)

Project 

Objective

Expected

Outcome

Industry Association endorsed 

definitions to encourage trust 

and collaboration 

Issue

Addressed

Lack of agreed upon 

terminology hinders 

accountability

Eliminate ambiguity in 

terminology between functions 

within and 

across firms 

OngoingWhen

Strategy

Industry Association 

MASB members to 

sponsor as part of 

membership, endorse & 

direct constituencies to 

CMD. Academic 

members to include 

CMD in syllabi.
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The CMD Endorsers
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Walk Through of the Dictionary

https://marketing-dictionary.org/
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CL Marketing Dictionary on the Web
marketing-dictionary.org Twitter/LinkedIn MTOW by email
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vs. YAG comparison

11417

19798

9584

25398

7010

22139

6051

20088

0

5000

10000

15000

20000

25000

2018 2019

Marketing Dictionary Trend
September October November2 December



©2020 MASB    8

Search Engines Tend to Drive Key Term Traffic
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Search Engines Tend to Drive Key Term Traffic

Featured Snippet
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Search Engines Tend to Drive Key Term Traffic

1st Organic Search Term
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Age & Gender
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Country



©2020 MASB    13

◼ Buying roles 3180

◼ Target rating point 2532

◼ Gross rating point 1884

◼ Demographic environment 1865

◼ Direct product profitability 1602 

◼ Media channel 1540

◼ Marketing 1247

◼ Brand Preference 1137

◼ Average Price Per Unit 1119

◼ Share of shelf 1098

◼ Share of requirements 1082

◼ Brand 1068

Page Views (July 2019 – February 2020)

TOP 25 TERMS SEARCHED (unique page views)

◼ National advertising 940

◼ ATR 953

◼ Loop layout 920

◼ Effective reach 882

◼ Government market 875

◼ Brand evaluation 793

◼ Consumer off take 763

◼ Advertising message 757

◼ Reach 755

◼ Smallwares 699

◼ Local brand 679

◼ Buying power index 677
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◼ Connected Television (CTV)

◼ Over-the-Top (OTT) Media

◼ Product-Growth Matrix

◼ The Moribund Effect

◼ Sponsorship Fit

◼ Influencer Marketing

◼ Relationship Marketing

◼ Retailer Marketing

◼ Promotion Marketing

◼ Brand Activation

Latest Terms

◼ Outbound Marketing

◼ Inbound Marketing

◼ Pull Advertising

◼ Push Advertising

◼ Push and Pull Inventory 

Replenishment

◼ Channel Push

◼ Consumer Pull

◼ Pull Marketing

◼ Push Marketing
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Invitation for Participation

1. We welcome additional definition curators for the 

review board with experience in all fields of 

marketing, finance, and analytics

2. Provide input on terms – What’s missing?  What’s 

outdated?

3. Promote the dictionary/Marketing Term of the Week 

on social media

4. Please distribute our bookmarks to colleagues and 

students!
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CMD Team Members

Team Leaders 

Team Heroes 

Tony Pace

MAF/MASB

Staff  

Erich Decker-Hoppen 

Communication

Frank Findley 

MASB ED

Sponsor

Paul Farris

Darden

Dave Reibstein

Wharton
Todd Kaiser Earl Taylor 

MSI 
Allan Kuse 

MMAP Center

John Gaski

ND Mendoza

Brian Hamilton

DoubleCheck 

Advertising
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