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CMD Project

Project 
Common Language

Marketing Dictionary

(Farris & Gaski)

Project 

Objective

Expected

Outcome
Industry Association endorsed 

definitions to encourage trust 

and collaboration 

Issue

Addressed

Lack of agreed upon 

terminology hinders 

accountability

Eliminate ambiguity in 

terminology between functions 

within and 

across firms 

Ongoing (over 10 Years! now)When

Strategy

Industry Association 

MASB members to 

sponsor as part of 

membership, endorse & 

direct constituencies to 

CMD. Academic 

members to include 

CMD in syllabi.
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CMD Team Members

Team Leaders 

Team Heroes 

Staff  

Erich Decker-Hoppen 

MASB Director of 

Communication

Frank Findley

MASB Executive Director 

and Team Sponsor

Paul Farris

Darden 

(Emeritus)

Dave Reibstein

Wharton
Todd Kaiser

Marketing Research 

Solutions

Allan Kuse 

MMAP Center

John Gaski

ND Mendoza

Brian Hamilton

DoubleCheck 

Advertising
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The CMD Endorsers
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Dictionary Walk Through: Homepage
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CL Marketing Dictionary on the Web
marketing-dictionary.org LinkedIn MTOW by email

Twitter 
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Marketing Dictionary – 6X Pageview Growth in 5 Years

This only includes those who visit marketing-dictionary.org 
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Hit 47K and sustained 30K+ each month in 2022
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Marketing Dictionary Trend
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+34%
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But Site Pageviews are Just Tip of the Iceberg

Page Views

Other Views
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Featured on Google, Bing, Wikipedia and others

Featured Snippet Example
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Featured on Google, Bing, Wikipedia and others

First Page Organic  

Example
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Featured on Google, Bing, Wikipedia and others

Sourced MASB/CLMD

Example
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Over 15 Million Impressions Jan. to Dec 2021 on 

Google Search Alone

Web
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SEO Optimization: Gaining 1st Page Positions (and 1st

Positions!) for Common Marketing terms
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Addition of Images and Videos Helping Trends
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Image

Google Search Analytics: Images (Jan to Dec 2021)
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Google Search Analytics: Videos (Feb to Dec 2021)

Video
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◼ Buying roles 6344

◼ Idea Screening 2118

◼ Gross Rating Point 1815

◼ Demographic Environment 1684

◼ Media Vehicle 1313 

◼ Market Penetration 1309

◼ Advertising Media 1219

◼ Industrial Products 1151

◼ Target Rating Points 1110

◼ Media Channel 966

◼ Ad Title 953

◼ Advertising Effectiveness 899

Top Terms (January 1, 2022 – March 30, 2022)

TOP 24 TERMS (unique page views)

◼ Government Market 847

◼ Marketing 779

◼ All commodity Volume 757

◼ ATR (Aware-Trial-Repeat) 742

◼ General Merchandise Store 710

◼ Cost Per 1K Impressions 683

◼ Buy One Get One 654

◼ Average Price Per Unit 628

◼ Advertising Message 622

◼ Share of Requirements 610

◼ Cat. Development Index 606

◼ Local Brand 592

Note: “Brand” and “Reach” Knocked Out of Top 24!
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◼ Financial Value of Brand

◼ Inclusive/Diversity Marketing

◼ Media Equivalency

◼ Return on Objective (ROO)

◼ Return on Asset (ROA)

◼ Willingness to Recommend

◼ Willingness to Pay More

◼ eSports Marketing

◼ OOH – Out-of-Home

◼ Brand Safety

◼ Omnichannel Marketing

Some of the Latest Terms

◼ Foot Traffic

◼ Scroll-stopping

◼ Click-baiting

◼ Out-of-Stocks

◼ OTS

◼ Representative

◼ Optionality

◼ Demand Curve

◼ Cannibalization

◼ White Goods

◼ Account Based 

Marketing

◼ Marketer

◼ Marketing

◼ Demand

◼ Straight Rebuy

◼ Modified Rebuy

◼ Return on Ad 

Spend

◼ Return on Sales

◼ Brand Safety

◼ Purchase Intent

https://marketing-dictionary.org/f/financial-value-of-brand-fvb/
https://marketing-dictionary.org/i/inclusive-marketing/
https://marketing-dictionary.org/m/media-equivalency/
https://marketing-dictionary.org/e/esports-marketing/
https://marketing-dictionary.org/o/omnichannel-marketing/
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◼ Brand/Product Positioning

◼ Sustainability (and related 

terms)

◼ Performance Marketing

◼ Quant & Qual

◼ Co-Creation/Value Co-

Creation

◼ Goods/Service-Dominant

◼ Brand Activism

Hot Terms on Review Docket!
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Invitation for Participation

1. We welcome additional definition curators for the 

review board with experience in all fields of 

marketing, finance, and analytics

2. Provide input on terms – What’s missing?  What’s 

outdated?

3. Promote the dictionary/Marketing Term of the Week 

on social media

Trust us, this team is engaging, 
dynamic, and fun!
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Thank-you!


