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Our Interviewer: Stephen Diorio

◼ Managing Director, The Revenue 

Enablement Institute

◼ Director, Forbes Marketing Accountability 

Initiative

◼ MASB Fellow

◼ Senior Fellow Customer Analytics Initiative, 

The Wharton School

◼ Master Degree, Marketing and Finance The 

University of Chicago - Booth School of 

Business



Source:  Spencer Stuart:  https://www.spencerstuart.com/research-and-insight/cmo-tenure-study-progress-for-women-less-for-
racial-diversity, study is based on the analysis of the tenures of CMOs from 100 of the most-advertised U.S. brands as of Dec. 31, 
2020.

https://www.spencerstuart.com/research-and-insight/cmo-tenure-study-progress-for-women-less-for-racial-diversity
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FINDING 5: MARKETING HAS BECOME A TEAM SPORT - CMOS MUST TAKE ON SIX 

ROLES TO EFFECTIVELY MEASURE, MANAGE AND GROW ENTEPRISE VALUE 

SIX ROLES THE CMO PLAYS IN CREATING ENTERPRISE VALUE

Excerpt MASB 2018 Winter Summit Presentation
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Stephen Diorio and Chris Hummel
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Kimberly Whitler

◼ Frank M. Sands Sr. Associate Professor 

of Business Administration, UVA Darden 

School of Business 

◼ 20 Years in general management, 

strategy and marketing within the CPG 

and Retailing

◼ Former GM/CMO: Roles at P&G, 

PetSmart, David’s Bridal

◼ Over 500 articles in HBR, Forbes, Sloan, 

CEO Magazine, etc.

◼ Worked with: Coca-Cola Co, McDonald’s, 

P&G, Department of Defense, E&J Gallo
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Kimberly Whitler

“Top Strategy Business 

Book” 

Positioning for 
Advantage: 

Techniques and 
Strategies to Grow 

Brand Value



Note: Preview slides from 

upcoming article by Kimberly 

Whitler removed as not yet 

publicly released.
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