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CMD Project

Project 
Common Language

Marketing Dictionary

(Farris & Gaski)

Project 

Objective

Expected

Outcome
Industry Association endorsed 

definitions to encourage trust 

and collaboration 

Issue

Addressed

Lack of agreed upon 

terminology hinders 

accountability

Eliminate ambiguity in 

terminology between functions 

within and 

across firms 

Ongoing (over 10 Years! now)When

Strategy

Industry Association 

MASB members to 

sponsor as part of 

membership, endorse & 

direct constituencies to 

CMD. Academic 

members to include 

CMD in syllabi.
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CMD Team Members

Team Leaders 

Team Heroes 

Staff  

Erich Decker-Hoppen 

MASB Director of 

Communication

Frank Findley

MASB Executive Director 

and Team Sponsor

Paul Farris

Darden 

(Emeritus)

Dave Reibstein

Wharton
Todd Kaiser

Marketing Research 

Solutions

Allan Kuse 

MMAP Center

John Gaski

University of Notre Dame, 

Mendoza

Brian Hamilton

DoubleCheck 

Advertising



©2022 MASB    4

The CMD Endorsers
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Dictionary Homepage
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Example Definition

Term Name

Expert 

Curated 

Definition Further 

Multimedia 

Content

References
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CL Marketing Dictionary on the Web
marketing-dictionary.org LinkedIn Twitter 
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Marketing Term of the Week

◼ MTOW is published on marketing-dictionary.org and posted to 

LinkedIn and Twitter

◼ You can also subscribe to receive it each week by email

◼ MASB DoC Erich Decker-Hoppen has written over 300 MTOW posts

◼ You can help him out by submitting your own quiz questions to 

dictionary@themasb.org

Your Turn!
MTOW Subscribers are invited to submit 

their own quiz questions based on terms 

in the CLMD. 

Send to: dictionary@themasb.org (Please 

submit new term suggestions separately.)

mailto:dictionary@themasb.org
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Marketing Dictionary – 6X Pageview* Growth in 5 Years

This only includes those who visit marketing-dictionary.org 

*Google (Universal) Analytics 3
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Hit 47K and sustained 30K+ each month in 2021
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2020 2021

Marketing Dictionary Trend Pageviews
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

+34%
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This Continued into 2022
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Marketing Dictionary Trend Pageviews
Jan Feb Mar

+11%
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But These Pageviews are Just Tip of the Iceberg

Site Page 

Views

Other 

Dictionary 

Interactions
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13.1 Million Impressions Jan. to Sept. 2022 from Google 

Web Searches Alone

Web Impressions/Clicks from google searches
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Featured Snippet Example (google)
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Featured Snippet Example (Bing)
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High Ranking Search Results

First Page Organic  

Example
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Image Impressions/Clicks from google searches

1.14M Impressions Jan. to Sept. 2022 from Google 

Image Searches



©2022 MASB    18

40.4K Impressions Jan. to Sept. 2022 from Google Video 

Searches

Video Impressions/Clicks from google searches
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Moved to Search Impressions, Visits, Visitors Paradigm

September 2022

Search Impressions: 1,959,635

Visits: 139,852

Visitors: 33,903
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SEO: Gaining 1st Page Positions (and 1st Positions!) 

for Common Marketing terms
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Definitions on Wikipedia

Sourced MASB/CLMD

Example
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Search Engine Referrals (September 2022)

Approximately 95% of  Search Traffic Comes from Google Properties
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Top External Site Referrals (September 2022)

Site Referrals

Google (all properties) ~16,000

AMA 641

Bing 481

NeilBendle.com 68

Baidu 50

DuckDuckGo 62

Yahoo 44

Charlotte-Mecklenburg Schools 37

Eastern Michigan University 35
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Top Countries (September 2022)
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Recent Top Pages (September 2022)

◼ Marketing Dictionary (Main) 11,210

◼ Buying Roles 3,211

◼ Demographic Environment 988

◼ Industrial Products 801

◼ Media Channel 798

◼ Idea Screening 786

◼ Buy One Get One (BOGO) 671

◼ Gross Rating Point (GRP) 661

◼ Target Rating Points (TRPs) 655

◼ All Commodity Volume (ACV) 550

Note Rise of  Price / Inflation / Shortage Related Terms

◼ Average Price Per Unit          508

◼ MARKETING TERM of the     459 

WEEK: Answer!

◼ Home Page 454

◼ Marketing Acronyms,             437

Initials and Abbreviations

◼ Top of Mind Awareness         395

◼ Product 384

◼ Marketing Mix                           379
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◼ Paid, Earned, Shared, Owned Media (PEO/PESO Models)

◼ Customer/Client 

◼ Return on Ad Spend

◼ Return on Sales

◼ Omnichannel Marketing

◼ Distribution

◼ Marketer

◼ Buy Classes: New Task Purchase, Straight, Modified Rebuy

◼ Demand Curve

◼ Brand Safety

Some of the Latest New & Revised Terms

https://marketing-dictionary.org/p/peo-model/
https://marketing-dictionary.org/c/customer/
https://marketing-dictionary.org/r/return-on-ad-spend/
https://marketing-dictionary.org/r/return-on-sales/
https://marketing-dictionary.org/o/omnichannel-marketing/
https://marketing-dictionary.org/d/distribution/
https://marketing-dictionary.org/m/marketer/
https://marketing-dictionary.org/b/buy-classes/
https://marketing-dictionary.org/d/demand/
https://marketing-dictionary.org/b/brand-safety/
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◼ Macro-Marketing (inflation, 

recession, etc.)

◼ Brand/Product Positioning

◼ Brand Identity

◼ Stewardship

◼ Advertising Elasticity

◼ Goods/Service-Dominant

◼ Sustainability (and related terms)

◼ Quant & Qual

◼ Co-Creation/Value Co-Creation

Hot Terms on Review Docket!
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Invitation for Participation

1. We welcome additional definition curators for the 

review board with experience in all fields of 

marketing, finance, and analytics

2. Provide input on terms – What’s missing?  What’s 

outdated?

3. Promote the dictionary/Marketing Term of the Week 

on social media

Trust us, this team is engaging, 
dynamic, and fun!
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of the Marketing Accountability Foundation

Thank-you!


