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Meg Blair – Marketing Science Pioneer

Dr. Margaret (Meg) Henderson Blair made many 

contributions to the realm of  marketing measurement and 

accountability. Her numerous achievements include:

• Founding president of  the ARS Group

• Founding President/CEO of  MASB, Chair of  MAF Foundation

• Prolific author of  marketing research articles, including one of  only 

18 designated “classic” by the Journal of  Advertising Research

• Awarded two U.S. patents for innovations in marketing 

measurement and management, fields where patents are rare

• Distinguished Practitioner Award from the Academy of  Marketing 

Science, 2005

• Lifetime Achievement Award from the Advertising Research 

Foundation, 2012

• MASB Trailblazer Award, 2017 – for embodying the spirit of  
marketing accountability

• Mentor to many marketing professionals and academics
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Venkatesh “Venky” Shankar 
Ford Chair Professor in Marketing and E-Commerce

Director of  the Research Center for Retailing Studies

Mays Business School, Texas A&M University

Venky’s pioneering works on marketing mix models 

and attribution techniques have advanced the state-

of-the-art in ROI measurement.

Multiple marketers have successfully used these to 

annually benchmark their performance and adjust 

their marketing strategies and tactics. 

2022 Blair Award for Marketing Accountability 
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His paper in Marketing Science, 

co-authored with Pablo Azar 

and Matthew Fuller of Allstate 

Corporation, is a highly 

regarded and cited case study 

demonstrating the connection 

between brand attributes and 

shareholder value. 

2022 Blair Award – Venkatesh “Venky” Shankar
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2022 Blair Award – Venkatesh “Venky” Shankar

Venky has also championed the use 

of  advanced marketing analytics in 

consultative engagements, at 

practitioner conferences, and, of  

course, in the classroom. Students 

have benefited from improved 

intuition formed through his novel 

use of  marketing simulations.

His work on p-service and e-service 

innovations, summarized in a MASB 

Finance in Marketing Education 

video, has framed the opportunity for 
the industry.
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The MASB Award Committee applauds these, 

among many other of Venky’s contributions and his 
continued dedication to marketing accountability.

2022 Blair Award – Venkatesh “Venky” Shankar
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