


CERTIFIED MARKETING METRICS
 Kantar    Meaningful, Different, and Salient (MDS) framework
 Proof Analytics   Proof Causal.AI
 Brand Finance   Brand Value Rankings
 MSW Research   CCPersuasion
 Behavioral Science Lab  BrandEmbrace
 Kantar Millward Brown  Link Copy Test
 Nielsen    BASES
	 MSW•ARS	Research	 	 Brand Preference/Choice in Tracking
 Blue Marble Enterprises Customer Equity/Customer Lifetime Value
 CoreBrand   Equity Construct
 ARS Group   APM Facts


