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UMD Project

Project 
Universal

Marketing Dictionary

(Farris & Gaski)

Project 

Objective

Expected

Outcome
Industry Association endorsed 

definitions to encourage trust 

and collaboration 

Issue

Addressed

Lack of agreed upon 

terminology hinders 

accountability

Eliminate ambiguity in 

terminology between functions 

within and 

across firms 

Ongoing (over 14 years now)When

Strategy

Industry Association 

MASB members to 

sponsor as part of 

membership, endorse & 

direct constituencies to 

UMD. Academic 

members to include 

UMD in syllabi.
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UMD Team Members

Team Leaders 

Team Heroes 

Staff  

Erich Decker-Hoppen 

MASB Director of 

Communication

Frank Findley

MASB Executive Director 

and Team Sponsor

Paul Farris

Darden 

(Emeritus)

Todd Kaiser

Fuel Cycle
Allan Kuse 

MMAP Center

John Gaski

University of Notre Dame, 

Mendoza

Brian Hamilton

DoubleCheck 

Advertising

Joanna Seddon

MASB CEO
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The CMD Endorsers
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Dictionary Homepage (www.marketing-dictionary.org)
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Example Definition

Term 

Name

Expert 

Curated 

Definition
Further 

Multimedia 

Content

References
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In a year, there are about 350,000 visitors to the 

dictionary site…but these are just the tip of the Iceberg

Site Visitors

Outside 

Dictionary 

Interactions
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Universal Marketing Dictionary on the Web
marketing-dictionary.org Social Media 

Search Engines, 

Online References, AI 
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Definitions on Search Engines (Bing example)
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Definitions on Wikipedia (example)
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Universal Marketing Dictionary – Non-Site Impressions

         August 2024 - July 2025

Traditional Search Impressions Google:       20,227,617

Traditional Search Impressions Other*:     ~ 2,000,000

Social Media:                                                          ?

Wikipedia & Other Sites:              ?

A.I.        ?

*Search Impressions are estimated from Google Impressions 
based on registered website referrals of 10% on average
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We have been experiencing the AI-pocalypse 
Search results from AI feeds were not being included in results.

Universal Marketing Dictionary Google Search Impressions Trend

Monthly Google Searches (thousands)
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2023: AI Created Major New challenge: bad info

Mixing of curated and non-curated definitions leading to false 

statements with ‘dressing’ of authoritativeness.
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2025: AI Served Definitions Getting Better

AI served definitions are containing less information and the 

UMD is being cited as primary source for many.
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Recent Top Terms from Views (Jun. 1-Aug. 12)

◼ Print Media                1,306

◼ Television (TV)     270

◼ Product         260

◼ Customer      229

◼ Marketing      217

◼ Brand      203

◼ Marketing Mix     201

◼ Advertising     164

◼ Rate Card      157

◼ Buying Roles      150

◼ Goods     140

◼ Consumer    196

◼ Family Life Cycle                   128

◼ Marketing Communications         116

◼ Product Market Growth Matrix  112

◼ Marketing Research                   101

◼ Promotion      96

◼ Media Channel        91

◼ Industrial Products     88

◼ Adopter Categories     87

◼ Search Engine Optimization    87

◼ Services      86
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◼ Average minute audience

◼ C3

◼ C7

◼ Cohort

◼ Conversion

◼ Duration-weighted impression

◼ Individual commercial metrics

Example of Latest Additions & Revised Terms

◼ Last-touch attribution

◼ Match rate

◼ Multi-touch attribution

◼ Propensity modeling

◼ Resonance

◼ Time to conversion

◼ Walled garden

All these were prompted by Jack Neff Ad Age Article: Measurement 

glossary-what marketers and agencies need to know on May 25, 2025
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◼ Marketing (!!!!!!)

◼ Brand/Product Positioning 

(review in context of 

perceived image vs. 

desired/intended)

◼ AI terms e.g. LLM, fine-tuning)

◼ Marketing exposed sales, 

incremental Sales, baseline 

sales, Incremental sales, 

promotional lift

Hot Terms on Review Docket!
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Invitation for Participation

1. We welcome additional definition curators for the review 

board and supporting subject matter experts with 

experience in all fields of marketing, finance, and 

analytics

2. Provide input on terms – What’s missing?  What’s 

outdated?

3. Promote the dictionary/Marketing Term of the Week on 

social media

Trust us, this team is engaging, 
dynamic, and fun!
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Thank You!
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