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Connecting the Dots: 
From Standards to Solution

Reena Jana Day 1 SummitAdam Katz

WHY standards matter? WHO needs them? HOW URGENT is it?

The Summit Question

Who provides the authoritative marketing language that both humans and machines can trust?

"Lead with Human Intelligence. Grow with AI Collaborators."

• AI content needs 

provenance and authority

• Teams must adapt to 

work alongside AI—but 

which framework?

• 50% + consumers use AI weekly

• .47c tech tax

• no common layer
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The Problem: Marketing's Definitional Crisis

!  The Challenge 

?  The Gap

$  The Cost 

Without standards, LLMs hallucinate marketing terminology. Different LLMs have different characteristics 

(Kantar) -- they say different things about the same terms.

$0.47 of every media dollar goes to tech tax (ANA/Mastercard). Tool sprawl: Gemini, ChatGPT, Claude, 

Copilot, Profound -- no common definitional layer.

CMOs need AI that understands marketing accountability frameworks. 80% of 18-35-year-olds use AI weekly—

but no one controls what it says about your brand.

UMD Foundation: 15 years  |  1,900+ terms  |  30,000+ monthly users  |  AMA/ANA/MSI endorsed
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From Web 2.0 to Agentic?
What’s the pathway for MASB? 

Digital Twin

Same authoritative content, now conversational and enterprise-ready
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Marketing Intelligence & 

Marketing Orchestration (MIMO)

MASB-Certified Authority

Every answer bears the MASB-

Certified seal, grounded in 15 

years of human-authored 

standards

Four Components:

Member Q&A  |  MASB Control  |  CMO Configuration  |  Enterprise Integration

This initiative and design 

partnership is a catalyst for 

MASB to define its AI roadmap 
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The UMD 
Knowledge 

Agent  
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MIMO 
Governance
Dashboard
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MIMO: Marketing Intelligence & 

Marketing Orchestration

MASB-Certified Authority

• How will MASB and other 

trusted sources participate as 

Context-as-a-Service 

providers? 

• Full enterprise demo in the 

March 12 beta launch materials

Four Components:

Member Q&A  |  MASB Control  |  CMO Configuration  |  Enterprise Integration
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What’s Next?
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MASB AI Roadmap: Six Strategic Objectives

1 AI Policy

Governance guardrails via MASB-certified definitions. 

Every AI response is auditable against UMD standards.

2 Content Provenance

MASB certification badge as the provenance standard, 

complementing Google's SynthID/C2PA.

3 AGO Optimization

Authoritative definitions for machine consumption. The 

governance layer for Agentic/Generative Optimization.

4 Member Experience

Conversational UMD access, compound queries. Static dictionary 

becomes a living research tool.

5 Commercial Use

Enterprise licensing, founding-partner economics. 

MASB generates revenue from certified AI definitions.

6 Association Collaboration

MIMO Marketplace for ANA, AMA, MSI, MMA. 

Each association contributes certified domain expertise.



Roadmap & Beta Program
Product Roadmap

MIMO Marketplace with three additional expert categories

Full Marketing Intelligence Hub integration with bi-directional 

data flows

How MASB Members Can Access
• March 2026: Member-only beta 

• Enterprise: Custom deployment into your environment

Timeline

March 12, 2026

Beta Launch

April 9, 2026

Full Production Launch

Q2 2026

Q3 2026

Q4 2026 MIMO Effectiveness Research



Beta Program & Roadmap

Beta Recruitment

10 brand organizations
Closed beta (direct UMD agent access)

3 organizations
A2A integration pilot (enterprise deployment)



Q&A
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Add your new text

Join the MASB BETA

Let’s talk about your 
MIMO roadmap. 

Peter Fasano  |  Founder & CEO, MassLogic  |  peter@masslogic.io
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