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AGENDA
• Introduction

• Platforms, content, voice, & audience

• Navigating built-in obstacles

• Content evolution

• Understanding audience behavior

• Mobile app innovations

• Gameday digital experience

• Connected TV

• Purpose-driven content

• Database growth

• International markets

• Emerging technology



INTRODUCTION
• New Jersey native

• Stony Brook University

• MSG Networks, 2003-2007

• ESPN Radio New York, 2004

• NCAA.com, 2008

• Gannett, 2008-2011

• New York Giants, 2012-present

CONTENT, ENGAGEMENT, & AUDIENCE
FOR THE GIANTS’ DIGITAL PLATFORMS



WHAT ARE THE GIANTS’

DIGITAL PLATFORMS?
• Website

• Mobile App

• Streaming App

• Facebook Feed

• Facebook Reels

• X

• Instagram Feed

• Instagram Stories

• Threads

• TikTok

• Snapchat

• LinkedIn

• YouTube VOD

• YouTube Shorts

• SMS

• Email

• Podcasts

• Events and 
Gameday



FINDING OUR VOICE



THREE PILLARS OF CONTENT
LIFESTYLEFOOTBALL HELMET OFF



NAVIGATING OBSTACLES



HIGHLIGHTS EVOLUTION (LIFE FINDS A WAY)

League Owned
vs.

Club Owned
vs.

Storytelling

Navigating through:

• Urgency

• Content ownership

• Platform regulations

• Monetization



UNDERSTANDING AUDIENCE BEHAVIOR



SNACKABLE CONTENT



MOBILE APP INNOVATIONS

VERTICAL VIDEOS TARGETED 
ALERTS

AUGMENTED
REALITY

GAMEDAY HUB



SAVED BY THE ANACHRONISM



GAMEDAY OBSTACLES
• Communication

Mobile tickets education, parking issues, late-
arrivals, lack of ticket-holder database

• Everything Everywhere All At Once
Predictive gaming, mobile food ordering, game 
stats, highlights, QR dead ends

• Keep fans engaged
NFL games are a 3-hour event with only 11–18 
minutes of snap-to-whistle football. Capture the 
down time and enhance the gameday 
experience.

• Competition
Social media, sports betting, Ticketmaster, 
Google, Head of family

CREATE THE GIANTS’ DIGITAL GAMEDAY DESTINATION



CREATE THE GIANTS’ DIGITAL GAMEDAY DESTINATION



Pregame predictions, 
gameday trivia, music 
polls, fan photo wall

All with videoboard 
amplification

FAN PARTICIPATION

Interactive games, 
enhanced wayfinding, 
dynamic segmentation

Traffic and gate times, 
mobile tickets, parking, 
giveaways, maps, 
entertainment, 
autographs

PREGAME INFO

Drive charts and stats, 
highlights, live camera 
angles, mobile food 
ordering

GAME ENHANCEMENTS MOBILE ORDERING



FAN POLLSFAN PHOTO WALL LIVE CAMERAS INTERACTIVE GAMES

AN INTERACTIVE GAMEDAY COMPANION



CONNECTED TV



MY CAUSE, MY CLEATS



HERE’S SOMETHING FUN…



TEXTING TEXTING 1-2-3



SCHNITZEL (AND OTHER GERMAN STUFF)



USING EMERGING TECHNOLOGY



USING EMERGING TECHNOLOGY
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